// MAINLAND
Some things will change. Our standards will not.

Hi team,

Moving_to new ownership under Lactalis will change many aspects of how we work as we build
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standard we hold ourselves to. The Way We Work remains our Code of Business Conduct and applies to

all of us, and to anyone working for or on behalf of Mainland Dairy.

This Code matters because it reflects how we expect to behave towards one another, with our
customers and partners, and in the communities where we operate. Not because it sits in a document,
but because it guides the choices we make every day.

After Day 1, we will take the time to review and refresh The Way We Work. That work will reflect who
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You may notice references in the Code to fonterra.com and MilkyWay. These should be read as
mainlanddairy.com and The Milk Bar. Our website will be live from Day 1 and will include important
documents and information to support you.

References to documents stored in the Policy and Procedure Library (PPL) will also continue to apply,
with access remaining available for the foreseeable future, as we do today.

Our existing support services and reporting channels also remain in place at this time. If anything
changes, J O Minake sure this is clearly communicated.
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there to help you navigate this in a sensible and fair way.
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feel right.

Thank you for doing the right thing, every day.
t OAx

t O Abedoncker
Chief Executive Officer
Lactalis FMainland Dairy

Confidential to Mainland Group Holdings Limited ‘
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Tuia ki

runga Tuia

ki raro

Tuia te muka tangata o Te
Matapuna Tena koutou katoa,

Unite from above

Unite from below

Uniteour organisation

| acknowledge you all,

Asa co-operative of thousandsof farming families, w e & coramitted to

producing dairy nutrition in a way that cares for people, animals and our
environment, aswell assupporting our communities.

Our Codeof BusinessConduct guides our decisions at work. It reflects our
values and the way we do things, providing guidance for everyone who is part
of our co-operative acrossthe globe.

Please take the time to read through this information to help guide the work
you do every day.

| dm proud to work for a business full of
take our f a r mprensuf, sustainable milk to the world.

Thank you for the role you play to ensure our co -operative empowers people
to create goodnessfor generations.

You, me, ustogether.
TOat ouwt ou.

Miles Hurrell
CEO
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OURPURPOSE

Our Co-operative,

empouwering people

to create goodness for generations.
You, me, us together

Tatou, tatou

Our Co-operative is our pride, our passion, the essenceof who we all are as one.

Empowering people is how we help each other reach our full potential and that of our
Co-op.

To create goodness for generations is the positive impact we make to lives here, and
around the world, through our products and know-how dnow and into the future.

You, me, us together is our fundamental belief that we all matter ~ dand through
diversity of thought w e 6 goedtogether.

TGOt ou, cdnrettsous all spiritually and emotionally with our unique Aotearoa New

Zealand heritage. In
Te ReoMU o tt i t meansd o u yodrs and mine, it meansall of ustogether.
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OURVALUES

Our Valuesrepresent us and help guide usto where we want to go.
T h e y d ouecore, lived by each of us, every day in everything we do.

We 6 goed together when we work collaboratively, w e & better every

day by embracing transformation, and

becauseevery drop counts.

Like us, theyd6re best when they work
supporting eachother. TGt 6 @it ou.

Good
Together

wedr e cused on performance,

toget compl ementing and

Every Drop
Counts
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Our Purpose, Values
and Strategy hel

us focus on the rigﬁt
things to create a
sustainable future
for our Co-op - for

those who rely on us

— our farmer owners,

employees, customers

and communities.

We are a Co-operative
made up of people from
all around the world,
passionate about creating
goodness for generations
to come.

We are very proud of our
role in New Zealand and
global communities.

Our Co-op has a
unique strength when
we are Good Together,
clear on what we need

to do, why and how.

We are guided by a strong senseof
understanding of who we are and how we
work together. We empower our people to
achieve the best outcome for the Co -operative
and protect our place in community with our
families and key supporting partners; we use
Manaakitangaand Kaitiakitanga asguiding
principles.

Manaakitangais how we care for each other
aspeople in all we do. Kaitiakitanga is how
we protect our natural environment today for
future generations.

To continue to be a successfulCo-operative
for the future and provide the best returns
for our farmer shareholders, we encourage
everybody to make decisionsand take actions
that are right for the Co-operative.

Havingthe right environment is important
for usand our code of conduct is here to be
aguide that represents how we work and
operate in our Co-operative.




ONDUCT

The Way We Work
dCode of Business Conduct

The WayWe Work is fundamental to our
business. It summarisesand reflects our
beliefs, commitments and expectations, aslaid
out in the Fonterra Global Policy Framework.

The information contained in this booklet
outlines F o n t e posit@rdagrossa
wide range of internal and external
operating practices, our values and
expected behaviour and conduct.

To access further information on the content
summarisedhere, pleasegoto Uw h ianda
you can find all our Global Policies on the
Policy and Procedure Library (PPL), which
you can accessthrough MilkyWay, our
Fonterra intranet. We also publish some of
our global policies on www.fonterra.com.

Compliance

Fonterra is committed to the application of
the principles set out in The WayWe Work
in all countries where we conduct business.

All Fonterra operations must comply with
local and crossjurisdictional legislation
and regulatory requirements. We expect
our suppliers and businesspartners to
uphold the product safety, economic,
social and environmental standards
aligned with these principles.

We expect suppliers and businesspartners to
align with our Sustainability Code of Practice
to help improve their practices in these
areas. The code is available on fonterra.com.

For help understanding which
policies, standards and guidelines
are relevant to your role, or if you
d o nhave MilkyWay access, talk
with your manager or contact

the Group Policy and Compliance
team at policies@fonterra.com.

What to do?

We encourage our people to speak
openly and honestly and to challenge
things that d o ns@emright. Ify ou dr e
uncertain or uneasyabout a course of
action or a decision, have concerns about
dishonest or unethical behaviour or any
other action that youd o ntidirnk meets
the standards of behaviour setin The
WayWe Work, you can talk with your
manager or contact The WayWe Work
Hotline (anonymouslyif you need to).

Sometimespeople worry about speaking
up becausethey think it may cause
trouble for them. Restassured, when
concernsare raised, these are treated
seriously and sensitively. Fonterra
doesnot tolerate anyonecreating
problems for people who speakup in
good faith. Whenit is clear that illegal

or unethical behaviour is taking place,
Fonterra expects you to report it.

THE WAY WE WORK

We encourage our
people to speak

openly and
honestly and
challenge when
things don’t
seem right.

The Way We Work Hotline

I f youdre not comfortable

to your manager, you can use The WayWe
Work Hotline. Thisis a confidential service
operated for Fonterra by an independent
firm. Youd o nn&ed to provide your name
or contact details if you do not wish to.

You can find contact details for the Hotline,
including a wide range of language options,
on the back page of this booklet.

15
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Freshwater is essential for our businessand
the communities where we live, work and
farm. | t ribtsonly vital to life, our farmers and
factories depend on it to produce high quality
nutrition.

We are committed to protecting and
enhancing water catchments, ensuring future
water security by usingwater responsibly
from farm to factory and working together
with others to support the protection and
restoration of waterways, natural habitats and
biodiversity.

Sustainable and secure energy supply and a
suitable climate are critical contributors to our
operational activities and business continuity.

Weare committed to reducing our greenhouse
gasemissionsacrossour supply chain, by
improving energy efficiency, transitioning to
renewable energy and supporting our farmers
to adopt the best available practices for
emissionsreduction and resilience to climate
change.
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We are working
together to
achieve a healthy

environment

torfarming and
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Biodiversity and ecosystems

We believe that dairy has a regenerative
future and the way we care for our
environment is critical to safeguard
opportunities for future generations.
Werecognise the importance of protecting
and enhancing nature with nature-based
solutions and we work collaboratively with our
communities and farmers.

This includes ensuring products are sourced
responsibly, protecting areasof high
conservation value and committing to no
deforestation of primary forests associated
with our value chain.

Biotechnology

We seevalue in maintaining optionality
around the use of technology and the
possibilities offered by new and emerging life
science technologies such as gene editing.
We are committed to taking a precautionary
approach basedon soundscience.

Efficiency and waste

Efficient and effective management of raw
materials, waste and hazardoussubstances
helps protect our food safety and quality,
gain production and cost efficiencies and
ensure that the environmental impacts of our
business are minimised.

We are committed to maximising yield,
reducing waste, managinghazardous
substancesresponsibly, and improved
circularity through packaginginnovation and
supporting community waste solutions.

Embedded Environmental

Management

Environmental Managementise ver yone d s
responsibility.

We expect that:

A Our people demonstrate active
commitment to environmental
management and to protecting and

estoration

restoring the environment in all aspects of
their strategic planning and the way they
run the business

Our people are aware of the environmental
legislative requirements within their area
of work and understand what is required to
meet these.

Our people follow the processto
identify, assessand actively manage
environmental riskswithin the scope of
their activities, including appropriate
contingency planning to mitigate potential
environmental impacts.

Our people follow the processto
immediately respondto incidents and
complaints, take action to minimise
damageto the environment and safeguard
ecosystem health, and identify root causes
to effectively prevent reoccurrence

Our environmental and sustainability
performance is measured and reported
to senior management and our Board to
ensurewe continually seekto improve.

Animals and biosecurity

Ensuringhigh standards of animal health

and wellbeing and biosecurity is vital

to help secure strong and thriving rural
communities for future generations.

We are committed to continuous
improvement of animal health and wellbeing
outcomes, including compliance with codes
of welfare and the elimination of practices
that contravene the Five Freedoms.
Biosecurity is a set of preventative measures
designedto reduce the risk of transmission
of infectious diseasesand peststo livestock
and cropsthat impact animal, plant and
human health, the community, economic
livelihoods and the environment.

We are committed to supporting robust
standards, innovative solutions and being
prepared to respondto any incidents.
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Families are important to us dthe safety
of the families that consume our products,
and the families of the people who work
for our Co-op. Sofocusing on both health,
safety and wellbeing, and also food safety
and quality, is core to our day to day work,
regardless of role.

Health, Safety and Wellbeing

Wewant all of our employees, contractors,
and visitors to live healthy and balanced lives
and get home safely every day.

This care extends across physical and mental
health aswell aswellbeing. Therefore we
take a holistic approach in caring for our
people while keeping them safe.

The Fonterra ManagementTeam are
committed to role modelling health, safety,
and wellbeing leadership and askeach
and every one of you to own and lead our
collective health, safety, and wellbeing.

Dothis by first taking care of 0 n esélfs
and by looking after those around you in
delivering what you do every day.

We have established 6 Life Savers, which
are fundamental behaviours we expect to
seeat all times. These are leading safety
behaviours based on the dominant risks
we face daily at Fonterra. They are:

@ be fit for work
@ use the right PPEfor the task
(%) always drive safely

@ work with a valid permit where required

® only operate equipment with
safeguards in place

@ follow accessrules

Wedeliver on our commitment through:

People, including our employees, contractors
and visitors, who believe harm is avoidable
and who support a safe and healthy work
environment.

Processesthat consider design, construction,
operation, management, maintenance and
disposalcreating a safe and healthy work
environment.

Plant and Equipment that considersdesign,
operation, management and maintenance that
creates a safe and healthy work environment.

We expect that:

A all leaders are committed to our health,
safety and wellbeing principles, and expect
their teams to do the same.

A our safety management systemsare always
improving.

A all health and safety incidents are reported,
recorded and investigated accurately and
thoroughly, soroot causesare identified,
and corrective actions are put in place.

A anyone who suffers a work-related injury or
iliness, is supported with an individualised
return to work programme, which reflects
our duty of care to our people.

A the personal wellbeing of our people
is valued through targeted health and
wellbeing initiatives.

A our world class health, safety and wellbeing
performance is measured and reported
to senior management and our Boardto
ensurewe continually seekto improve our
work environment.

If you want to find out more, talk with your
manager, visit F o n t e health,dsafety and
wellbeing portal on MilkyWay, or contact
your local health, safety and wellbeing
representative. Youcan accessthe Global
Health, Safety and Wellbeing Policy in
the Policy and Procedure Library or on
www. fonterra.com

HE WAY WE WORK

Alcohol and other drugs

All Fonterra workplaces are drug and alcohol
free. In exceptional circumstances temporary
exemptions to allow alcohol to be consumed
at specific functions may be granted

when approval processesare followed.

If you are concerned or have an issue
with drugsor alcohol, we askyou to

have a confidential discussionwith your
manager, Occupational Health Nurse or our
Global Employee AssistanceProgramme
(EAP)provider before it impacts your
workplace, others, or your employment.

Food Safety and Quality

The most important way that we create
goodnessfor generations is through making
food.

It d o e snmafiet what role you have in our
Co-operative, you are connected to that food,
directly or indirectly. Ask yourself, isthere a
food safety and quality impact to the decisions
you are making:

A Doesthis IT systemplay arole in keeping
our food safe?

A Isthis supplier safe enoughto be part of our
food chain?

A Are we recruiting people with the right
skills and mindsets to make food?

25
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@ People - Control the risks we can bring to
the product.

() Product - Control product integrity
through the chain to the customer.

@ Process- Control the processour product
goesthrough.

() Plant - Control the environment our
product is in.

If something’s not
right speak up!

Food safety and quality (FSQ)isever yoneds
responsibility, from our farms to our

manufacturing sites and all the way to our

customers and consumers around the world.

We achieve our high standards by every one
of our people taking a proactive approach
to safety and quality, understandingwh at 6 s
required of them, working together, doing
w h a trightsand challenging ourselvesto
improve every day.

Our Food Safety and Quality Systemensures
wherever we are in the world, we have aclear,
consistent framework to deliver safe, high
quality products and services.

You can access the Global Food Safety and

Quiality Policy in the Policy and Procedure
Library.

The World Health
Organisation Code

We support the aim and intent of the World
Health Organization (WHQO) International
Codeof Marketing of Breast-Milk Substitutes
(1981) and are committed to the ethical
marketing and distribution of breastmilk
substitutes. Our position isto comply to both
the national laws and codes of the countries in
which we sell our products.

Children as customers

Our products for children provide both
nutrition and enjoyment.

We are responsible in the way we market
dairy-based products for children. In doing so

Nutrition

Goodnutrition is central to our health and
wellbeing ensuring that we thrive, that we are
productive and make a significant contribution
to society.

We recognise people eat for enjoyment
aswell asto gain the essential nutrients
needed to fuel the growth, development and
maintenance of health and wellbeing.

Asa global nutrition company, we operate
honestly and with integrity regarding nutrition
to deliver products and servicesto meet
nutrition and health needs, help consumersto
make informed nutrition choices and enable
healthy businessoutcomes for the future.

Youcan accessthe Global Nutrition Policy in
the Policy and Procedure Library or on

»'

Leading Safe Food Safe People
g . p wedo not 'atterrlpt.to underv\r/nv\;w%enterraicgﬁlmr parentso
Asleaders and representatives of Fonterra or caregiversd right to say whatos best for them

or try to overrule their good judgement. We
do not portray children in unsafe situations.

i titad that you prioritise and role model
the right behavioursfor safety - both in our
support offices and on our operational sites.
|t ajpomise we have collectively made to
families everywhere.
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What is the most
important thing
in the world?

It is people,
it is people,
it is people.

He aha

te meda
nui o te ao?

He tangata,
he tangata,
he tangata.

THE WAY WEWORK 29

We are working together to care for
people and make a positive social impact.

Commitment to being a good global employer

At Fonterra, people matter - in our workforce,
in our supply chain, and in the communities
in which we operate. We believe everyone
hasvalue and the right to be treated equally
with respect and dignity, regardless of
background or circumstances. Werecognise

our responsibility to respect human rights and
our ability to contribute to positive human

rights outcomes.

This agreement:

() requires us to comply
with certain international
minimum labour
standards (set down
by the International
Labour Organisation)

() recognisesthe value
of employees being
able to choose to
bargain collectively
(e.g. through a union or
wo r k eourgil, and

() commits to not
discriminating against
our people for joining,
or not joining, a union.

(+) not using forced or

compulsory labour -
where a person hasnot
offered their services
voluntarily (in line

with the Forced Labour

Convention, 1930(No. 29)

and Abolition of Forced
Labour Convention,
1957 (No.105)).

(>) not using any labour that

is defined as Modern
Slavery (as defined in
the Australian Modern
Slavery Act (2018))

Aspart of our commitment to being a good
employer throughout our global business,
Fonterra hasan agreement with the IUF
(International Union of Food), Agricultural
and other Allied Workers Associationsand the
NZDWUNew Zealand Dairy Workers Union).

Some of those international minimum labour standards include:

(>) not exploiting children

under any circumstances.
The minimum age in
our workforce is set by
local legislation (and in
line with the Minimum
AgeConvention, 1973
(No.138)), and we don’t
allow those lessthan
18 years of age to carry
out work that islikely to
harm their health and
safety (in line with the
Worst Forms of Child
Labour Convention,
1999(No.182))

If you would like more information about our commitment to being a good employer globally,
please askyour manager, your P&CManageror the Employment Relations Team (in New
Zealand). A copy of the Fonterra, I[UFand NZDWUAgreement is available on PPLor MilkyWay.



Diversity, Equity and Inclusion

Diversity is the differences which make us
unique, all of us. Equity considersthat each
of us hasdifferent circumstances. To achieve
equity, we must allocate the resourcesand
opportunities needed to reach a fair outcome.

Inclusion is what we want for our workplaces
where we all feel valued, respected and safe to
contribute. Diversity, Equity and Inclusion are
integral to the successof our Co-operative.
Supporting a diverse and inclusive workforce
enablesusto deliver to our purpose, values
and our strategy. Empowering our people to
create goodnessfor generations. You, me, us,
together, TOGt 6 Wt ou.

Fonterra is incredibly proud of the diversity
of our people, including our employees,
farmer owners, suppliers, customers and
stakeholders, and have committed to
constantly improving how we demonstrate
inclusion in all we do.

Assuchwe do not allow unlawful
discrimination against any employee or by any
employee. Wetreat people equally, whether
they are an employee, farmer owner, supplier,
customer or other stakeholder.

All job applications are assessecasedon
thei ndi v iqdalifiedtidng experience and
achievements.

Opportunities for promotion are basedupon
merit. To help people progressin their careers,
we provide opportunities for ongoinglearning
and skill development.

For further understanding the
Global Diversity and Inclusion
Policy is in the Policy and Procedure

Library and on www.fonterra.com

Getting the balance right

Fonterra offers a competitive total rewards
framework that engendersan atmosphere
of recognition, innovation and challenge.
Wereward our people fairly and recognise
exceptional performance.

Fonterra recognisesthe need for people to

strike a balance between their work life and
their home life. People who achieve this are
happier and healthier and so are their families.

From time -to-time you may be askedto work
overtime or take part in projects that add
responsibilities on top of your day-to-day

work demands. Thisispart ofthe d p i it © &

culture that underpins our values. The flipside
of this is that we build flexibility into the way
that we work wherever we can, sothat your
work commitments can sit alongside your
other commitments to your family and friends,
and your outside interests.

Flexibility will look different depending on
your role and where you work in our business.
If you would like to talk more about working
flexibly or if you think the demandsof your
work are impacting unfairly on your personal
life and family, raise your concernswith your
manager.

Stakeholder Engagement

Our leaders embed engagement with
local community groups, including Iwi
and indigenous peoples and communities

potentially impacted byFont err ads

direct activities, into manufacturing site
management and planning processesto
support proactive identification of local and

collaborative solutions.

Harassment, bullying
and victimisation

Fonterra does not tolerate harassment,
bullying or victimisation, whether
this occurs directly or indirectly.

We demonstrate this in a number of ways:

() by building aculture where diversity is
celebrated and where bullying and other
inappropriate behaviours are mitigated.

() by creating an environment where those
who are concerned about bullying or
harassment can speak up, without fear of
repercussions

@ by taking any concernsraised seriously
and responding appropriately.

If y o u 8anaerned about any sort of
harassment, bullying or victimisation, or you
think a colleague is subject to this behaviour,
please speakup. Youcan do this by talking
with your manager, another trusted manager,
your P&CManageror by contacting The Way
We Work Hotline.

Global Employee Assistance
Programme (EAP)

EAPIs a professional and confidential
service to assist you if you are experiencing
any personal or work-related difficulties.
This service is provided by an independent
company whose professionals are all qualified,
registered and highly experienced. This
service is available to all Fonterra employees.
If you would like to talk to someone, you can
phone the EAPnumber 24/7 or accessEAP
resources online - see www.eapservices.co.nz
or www.convergeinternational.com.au (for
Australia) for more information.

And for other markets please liaise with
your local People Solutions advisor
for in country arrangements.



http://www.fonterra.com/
http://www.eapservices.co.nz/
http://www.convergeinternational.com.au/

Sales, marketing and advertising
Business records

Privacy

Recording business information
Competition and antitrust
Protecting business assets
Competitive information
Protecting confidential information
Protecting our name and brands
What and how we buy

External business practices
Anti-corruption laws

Conflicts of interest

Gifts and corporate hospitality/entertainment
Volunteer commitments

External relations

Political activities

Social media

External communication and reputation

O
O
>
Q.
C
P,
-
-

(®.
GO

SSaUISN



34 CODEOF BUSINESSCONDUCT
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Sales, marketing and advertising

The marketing and advertising of Fonterra
products is honest and responsible. We label
our products correctly and truthfully and
market our products aspart of a healthy
balanced lifestyle. We do not make false

or misleading claims about our products

or those of our competitors. We do not
promote unsafe or irresponsible consumption
and our advertising and marketing avoids
messageshat could be deemed offensive.

Fonterra respects third party intellectual
property rights. This extends to Fonterra
respecting the intellectual property rights
and confidential information of third parties,
including our partner organisations

Businessrecords

Weare all responsible for correctly recording

and reporting businessinformation. All
financial books, records and accounts
accurately reflect the transactions and events
and conform to both generally accepted
accounting principles
internal controls.

Privacy

Consistently doingw h a trighsto protect the
privacy of every individual we engagewith is

fundamental to the integrity of our business.

Thisincludes respecting the privacy of
our employees, farmers, shareholders,
customers, suppliers, vendors and all
other stakeholders from whom we collect
personal information. We are committed
to managingthe personal information
gathered by Fonterra in accordance with
applicable privacy laws in the jurisdictions
in which we operate. Youcan accessthe
Global Privacy Policy in the Policy and
Procedure Library or on www.fonterra.com.

and Fonterrads system of

Recording business information

Whenwe record information, we are clear,
concise, truthful and accurate. Everytime
we write a memo, leave a voice mail, sendan
email, or send a text or other instant message
we understand that it is not always private.
We disposeof documents in accordance with
company policy and we never destroy or alter
any documents or records in responseto
any investigation, suspected investigation or
unlawful request.

Competition Laws (sometimes
referred toas 6 Ant illawsust 6

Fonterra supports free and open competition.
We compete for businessvigorously and
honestly and in compliance with applicable
laws and we acknowledge the cost of violations
of competition lawsto our reputation aswell
asthe substantial financial penalties that can
be imposed on the company and individual
employees.

THE WAY WE WORK

Protecting business assets

Weare all entrusted with numerous company
assets, which can include cashand other
financial assets, plant and equipment,
inventory and supplies.

Weprotect F 0 n t e asseahdresources
from loss, damage, misuseor theft in
accordance with our Global Policy framework
requirements.

Competitive information

Information about our industry and the
markets in which we operate is critical to our
competitiveness. We obtain this information
legally and share it as appropriate within our
company. Theft or misuseof our proprietary
information is prohibited.

Fonterra is bound by securities laws designed
to protect our businessand the people who
invest in us. This legislation ensures everyone
hasthe sameaccessto the same material

Various competition lawsapplyto Font er r a ¢ §formation about our company at the same

businessactivities around the world.
Employeesand agents must always consider
all relevant competition laws. Fonterra
representatives should only share information
with competitors asis permitted under relevant
competition laws.

time, sonobody cantake advantage of inside
knowledge to trade in any Fonterra securities
or related securities (suchasMilk Price
futures) and profit unfairly.

35
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To make sure we comply with this legislation,
we prohibit disclosure of material information
gained through employment with Fonterra
before it is made public. Werequire all
employeesto comply with the Fonterra Global
DisclosurePolicy. Youcan accessthe policy
in the Policy and Procedure Library or www.
fonterra.com

We also prohibit all employees from trading

in financial instruments of Fonterra or other
companies or encouraging others to trade
based on material information gained through
employment with Fonterra before it is made
public. Trading in any Fonterra securities or any
related securities requires adherence to the
rules of the Fonterra Global Securities Trading
Policy. Youcan accessthe policy on MilkyWay or
www.fonterra.com.

Protecting confidential information

Examples of confidential information include:

@ Trade secrets

@ Detailed sales, profit, cost
and pricing figures

@ Financial risk management
@ New product or marketing plans

@ Researchand development
ideas or information

@ Manufacturing processes
53 Formulations

Q Proprietary technical information

Information about potential acquisitions,
divestments and investments

Employee information
All other non-public business information

sve never try to persuadeothers to give
usconfidential information from other
companiesor competitors. We comply with
confidentiality agreementsthat we enter
into with other companies and individuals
to protect their confidential information.

When people leave Fonterra, they are required
to continue to keep information confidential.

Protecting our name and brands

Our name and brands are valuable. We only use
F o nt enmamealramds and logo for authorised
businessand in accordance with company policy.

What and how we buy

We 6 coenmitted to making well -
considered purchasing decisions that:

@ have feasibly explored all options

@ plan for sustainable results that deliver to
our strategy

@ take into account areas of uncertainty, and

@ help usto make good choices with
respect to achieving our business
goals and for the wider benefit of the
economiesand communities within which
we operate.

To help improve their practices in these areas,
we expect suppliers and businesspartners to
align with our Sustainability Code of Practice.
Thisis available on fonterra.com.

External business practices

Wherever we do business, we deal with
companies and individuals who respect
and obey the law and demonstrate high
businessstandards. If a situation arises
where an external businesspartner is trying

to encourage a Fonterra employee to do
something dishonest, illegal or against The
WayWe Work we will stop doing business
with them and cancel any contracts.

Anti -corruption laws

Wherever we operate, we stick to our value of
DoWh a tRi@g. Wedo not become involved
in any illegal or disreputable activities
including bribes, kickbacks or corrupt
payments to obtain business.lt is a serious
breach of The WayWe Work and our Global
Ethical Behaviour Policy to make or receive
abribe, corrupt payment or kickback, or to
use a third party to facilitate a bribe, corrupt
payment or kickback. Youcan accessthe
policy via the Policy and Procedure Library or
www.fonterra.com.

Anyindividual or companyin the Fonterra
Group operating in a foreign country must be
aware of, and comply with, local and cross
jurisdictional legislation and regulations,
including but not limited to those related to
anti -corruption.
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Conflicts of interest

Conflicts of interest may impact on our

ability to conduct business with integrity

and impartiality. They can arise when your
work at Fonterra gives you information or
influence which could be used to benefit
family, friends or companies in which you
have afinancial or personal interest.

Our people and anyone who works with
Fonterra are required to report activities
and financial interests that could present
an actual or potential conflict of interest.
There are three main areas where you may
find yourself in aconflict of interest:

Financial or business conflicts

People are often keento do businesswith
Fonterra and may try to smooth the way by
offering personal favours, suchasdiscounts.
Accepting personal favours, discounts or other
benefits is a clear conflict of interest unless
the offer is made available to all Fonterra
employees.

Benefiting someone you know

Asa global organisation, Fonterra hasa
number of contractual relationships with
suppliers, consultants and service providers.
If you are in a position where you make
decisions such as awarding a contract or piece
of work to a companythat employs a spouse,

partner or immediate family membery o u 6 | |

need to declare this.

Conflicting loyalties

Youmay have a conflict of interest in arange
of circumstances, including if you have another
form of employment; hold investments or
other forms of businessinterests in certain
companies or entities, including syndicates
of supplying farmer shareholders; or hold
the position asadirector or governancerole

in another organisation. Thisneedsto be
declared.

If one (or more) of these situations applies,
you must seek written consent from Fonterra
before you can continue or commence
secondaryemployment, an external
governancerole, or aninvestment. Youcan
do this by registering an actual or potential
conflict of interest or external governance
role onthe Ethics Portal, accessedthrough
MilkyWay.

Wed o nobjéct to employeesforming close
personal relationships at work, but we do ask
that you ensure any suchrelationship doesnot
create or appear to create aconflict of interest
or unfairly disadvantage or advantage others.

Toavoid this, employeesin afamily or close
personal relationship must not have a reporting
relationship in the business.If this does
happen, please let your manager know sothis
conflict canbe addressed.

Personalrelationships that could give rise to
aconflict (suchaspersonal relationships with
employeesof acompetitor) alsoneedto be
declared.

Asan employee, you may not be involved in
the recruitment and/or appointment of anyone
with whom you have afamily or close personal
relationship, or be involved with remuneration
or leave review and approval processesfor that
person.

If you need more information to help you
identify and resolve actual or potential conflicts
of interest, talk to your manager or review
additional resourcesand support available via
Owhina.

When in doubt

If y o u @nsuee about whether a course of
action y o u éonsilering could be seenas
a bribe, corrupt payment or kickback dstop
immediately and talk to your manageror a
member of Fonterrads

Let us know

The best way to avoid actual or potential
conflict of interest situations isto talk the
matter through with your manager, or you
can contact the P&COperations team. You
can accessmore information, including an
e-learning module and register an actual
or potential conflict of interest onthe
Ethics Portal dthis can be accessedthrough
MilkywWayor U w h i knowledge articles.



Gifts and corporate hospitality/
entertainment

Whenwe offer or accept appropriate gifts
or corporate hospitality/ entertainment,
we act with honesty and integrity, respect
generally accepted businesspractices and
cultural norms and behave in a manner that
is consistent with legal requirements.

The offer and/or acceptance of gifts and
corporate hospitality/entertainment valued

at USD100and over must be recorded in the
Gift, Hospitality and Entertainment Register.
In addition, gifts and corporate hospitality/
entertainment valued at USD250 and over
must alsogainyour ma n a g @ior @vritten
approval and be attached to the registration.

Volunteer commitments

Our Good Together Philosophy leads usto
achieve positive change in the communities in
which we live and work through actions that:

A align to our Purposeof creating goodness
for generations

A bring our values to life & our principles
of manaakitanga, kaitiakitanga &
whanaungatanga

A align to our strategy to focus on our unique
strengths & competitive advantages

Weare proud of the many employeeswho
are active members of their communities
to support our strategic partners through
our Volunteering programme, members of
representative sporting teams, support local
causes, and those who volunteer their time
to emergency services and reserve defence
forces.

If you are an emergency servicesor

defence forces volunteer, or you represent
your community in sports at a national

or international level, please talk to your
manager about how we can support you

to fulfil your commitments without it
impacting on your role. If you have volunteer
commitments (including involvement with a
political party) &for conflicting interests these
can be declared on the conflict of interest
register.

External relations

Fonterra engages regularly with a wide range
of stakeholders, including international and
national authorities, businessand industry
groups, community groups and Non-
Governmental Organisation. The purpose

of these engagementscan be for a broad
range of reasonsincluding to provide insights
and inform businessdecisions; understand
st a k e h eXpettatiors,dadvocate and
provide input on key issuesfor Fonterra, and
understand and ensure compliance against

regulatory and policy developments and
requirements. We seekto do soin away
that is aligned with the Fonterra values,
and reflects our broader interests as a Co -
op. Sensitive material is shared following
consultation with Group Legal and/or Group
Communications.

Political activities

Fonterra respectsour p e o p tight&os
engagein political activities, to be involved
in the political processandto vote. If you
chooseto expressapolitical opinion when
participating in civic or political affairs, you
must make it clear they are your personal
opinions and not those of Fonterra.

Fonterra resourcesmust not be usedto
support political parties, causes or candidates
and corporate contributions of anykind to a
candidate or political party are prohibited.
Lobbying activities must comply with all
legislative and regulatory requirements.
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Social media

Social media is a great way for usto engage
with our stakeholders and to connect and
collaborate with colleagues around the globe.

Fonterra and our brands use a number

of social media platforms to encourage
and enable two-way communication and
increase engagementwith our brands. We
encourage our people to participate in this
dialogue, however, please remain mindful of
your responsibilities online and ensure you
participate in arespectful, relevant way that
protects youandF o n t e neputatidrs

External communication
and reputation

Fonterra is frequently approached by the
media and by interested parties and askedto
provide information or to give our perspective
on atopic. Often, responsesrequire a
good understanding of legal and media
issues. To ensure these are professionally
handled, all requests are handled by Fonterra
Group Communications or the delegated
authority applicable to each businessunit.

Fonterra Group Communications plays
animportant part in maintaining a strong
reputation for Fonterra and ensuresour
customers, community, media and other
stakeholders receive accurate information
on-time. But we all have a responsibility
to ensureF o n t e reputatidrs is not
put at risk and we must speakup if we
see or hear something that we feel might
damageour Coo p e r a treputaBod.s

We must do this by ensuring our conduct
and behaviour reflects our shared values
and our global policies, standardsand
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Need advice about
The Way We Work?
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Most of us get through
the working week
without seeing or

experiencing
behaviours that clash
with our own sense of
what’s right. Howeuver,
there may be times when
what we see, hear or
experience feels wrong
and is clearly not in line
with The Way We Work.
When this happens, it is
important to speak up.

N'T

THE WAY WE WORK

At Fonterra we support open and honest communication.
We do not want people to turn ablind eye to something that bothers them.
Our reputation depends on how honestly we treat one another, our
customers, our farmer owners, and our communities.

There are a number of placesyou cangoto
talk about any concerns you may have. In the
first instance, we encourage people to raise
any issuesthey have with their manager,
their P&Crepresentative, another trusted
manager or a senior businessunit leader.
Mostissueswill be able to be considered
and resolved through these channels.

However, there may be times where those

options are not appropriate. Inthose cases,
another option isto contact The WayWe Work

Hotline by usingthe dedicated telephone
number, website, email or return post.
Contact details are on the inside back page
of this booklet, including options if English
is not your spokenor preferred language.

Youmay also complete an online
disclosure report available on The
Way We Work Hotline website,
www.thewaywework.deloittedigital.com

Regardlessof how you chooseto contact
the Hotline, Deloitte will not provide your
contact details including your name, email
or postal addressto Fonterra without your
consent. However, if you use a Fonterra
computer and want your identity to remain
confidential, please be aware that your
Fonterra email records are accessible by
others within Fonterra and your email
addressname may be identifiable.

Furthermore, if asaresult of your
communication to the Hotline legal action is

required, or the police are askedto investigate
an accusation of criminal behaviour, you may
need to provide a statement or give evidence.

If your concern involves employment
related issues, remaining anonymousmay
meanit is not possibleto conduct aformal
investigation that may result in disciplinary
action. Thisis becauseemployment laws
usually require that the personresponding
to concernsknowswho hasraised them.

Onceyour report hasbeen received, the
information you have provided will be

reviewed andreported backto Font err ad s
Hotline Administrators. Theseare senior

Fonterra employees, who are not involved

in the matters that you have raised.

Fonterra will then decide what action

to take about the concern raised.

Fonterra doesnot tolerate retaliation for
reporting concernsin good faith. Retaliation
for good faith reporting is itself a violation
of The WayWe Work. If you believe you have
been penalised for reporting an incident in
good faith, you should advise your manager
or contact the Hotline if you cannot talk with
your manager or another trusted manager.

Similarly, Fonterra does not allow The Way We
Work Hotline to be usedasaway to harass
colleaguesor to threaten them. If you feel
this is happening to you, please let us know.
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Contacting
the hotline

5= u

Website Reply paid post Telephone Assistanceis available in the countries below
www.mainlandthewaywework.dws.deloitt New Zealand 8The Way We Work Hotline Country Freephone number Lan_gua_‘ge
e.com.au availability
POB0x 912028
Victoria St New Zealand 0800 425 048 English
. West Auckland 1142 Australia 1800950 719 English
Email
USA 1866 401 8238 English
New Zealand - -
Malaysia 1800815 262 English
thewaywework@deloittedigital.com
SaudiArabia 1800 81 1302 English/Arabic
Australia 6The Way We Work Hotline
) UAE 80006104643 English/Arabic
Reply paid 12628A 06 B e c Htreet t
Melbourne, VIC 8006 Vietnam 120 32139 OR 122 80401 English/Viethamese
Australia - :
Indonesia 001803 3216 0726 English/Bahasa
SriLanka 011 219 0099 English/Sinhala
Thailand 1800 014 704 EnglishThai

*Local chargesapply
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